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The Routledge Handbook of Museums, Media and Communication Jan 27 2022 Museums today find themselves within a mediatised
society, where everyday life is conducted in a data-full and technology-rich context. In fact, museums are themselves mediatised: they
present a uniquely media-centred environment, in which communicative media is a constitutive property of their organisation and of
the visitor experience. The Routledge Handbook of Museums, Media and Communication explores what it means to take mediated
communication as a key concept for museum studies and as a sensitising lens for media-related museum practice on the ground.
Including contributions from experts around the world, this original and innovative Handbook shares a nuanced and precise
understanding of media, media concepts and media terminology, rehearsing new locations for writing on museum media and giving
voice to new subject alignments. As a whole, the volume breaks new ground by reframing mediated museum communication as a
resource for an inclusive understanding of current museum developments. The Routledge Handbook of Museums, Media and
Communication will appeal to both students and scholars, as well as to practitioners involved in the visioning, design and delivery of
mediated communication in the museum. It teaches us not just how to study museums, but how to go about being a museum in today’s
world.
Soft Water Hard Stone Oct 31 2019 The official catalogue for the 2021 New Museum Triennial, a global survey of today's up-andcoming artists. The New Museum's Triennial, curated by Jamilla James and Margot Norton, is a signature survey of emerging artists
from around the world. In this moment of profound change, where structures once thought to be stable have been revealed to be
precarious, the 2021 Triennial showcases 40 artists and collectives reimagining traditional models, materials, and techniques beyond
established institutional paradigms. Their works explore states of transformation, calling attention to the malleability of structures and
the fluid and adaptable potential of both technological and organic media.00Exhibition: New Museum, New York, USA (10.07.2021 01.23.2022).
Museum Object Lessons for the Digital Age Apr 05 2020 Museum Object Lessons for the Digital Age explores the nature of digital
objects in museums, asking us to question our assumptions about the material, social and political foundations of digital practices.
Through four wide-ranging chapters, each focused on a single object – a box, pen, effigy and cloak – this short, accessible book
explores the legacies of earlier museum practices of collection, older forms of media (from dioramas to photography), and theories of
how knowledge is produced in museums on a wide range of digital projects. Swooping from Ethnographic to Decorative Arts
Collections, from the Google Art Project to bespoke digital experiments, Haidy Geismar explores the object lessons contained in
digital form and asks what they can tell us about both the past and the future. Drawing on the author’s extensive experience working
with collections across the world, Geismar argues for an understanding of digital media as material, rather than immaterial, and
advocates for a more nuanced, ethnographic and historicised view of museum digitisation projects than those usually adopted in the

celebratory accounts of new media in museums. By locating the digital as part of a longer history of material engagements,
transformations and processes of translation, this book broadens our understanding of the reality effects that digital technologies create,
and of how digital media can be mobilised in different parts of the world to very different effects.
Museum Transformations Nov 12 2020 MUSEUM TRANSFORMATIONS DECOLONIZATION AND DEMOCRATIZATION
Edited By ANNIE E. COOMBES AND RUTH B. PHILLIPS Museum Transformations: Decolonization and Democratization
addresses contemporary approaches to decolonization, greater democratization, and revisionist narratives in museum exhibition and
program development around the world. The text explores how museums of art, history, and ethnography responded to deconstructive
critiques from activists and poststructuralist and postcolonial theorists, and provided models for change to other types of museums and
heritage sites. The volume's first set of essays discuss the role of the museum in the narration of difficult histories, and how altering the
social attitudes and political structures that enable oppression requires the recognition of past histories of political and racial oppression
and colonization in museums. Subsequent essays consider the museum's new roles in social action and discuss experimental projects
that work to change power dynamics within institutions and leverage digital technology and new media.
Changes in Museum Practice May 31 2022 "By examining the ways in which museums involve refugees and asylum seekers, Changes
in Museum Practice: New Media, Refugees and Participation explores the opportunities around new media. Leading artists, curators,
and academics come together to outline different degrees of participation by audiences and communities and explore a range of topics
from video games to theatre, from photography to participatory video and digital storytelling. Case studies are used throughout to
highlight the unique ways that various approaches to inclusion and participation can be used successfully." --Book Jacket.
Curator of Ephemera at the New Museum for Archaic Media Sep 10 2020 Heid E. Erdrich writes from the present into the future
where human anxiety lives. Many of her poems engage ekphrasis around the visual work of contemporary artists who, like Erdrich, are
Anishinaabe. Poems in this collection also curate unmountable exhibits in not-yet-existent museums devoted to the ephemera of
communication and technology. A central trope is the mixtape, an ephemeral form that Erdrich explores in its role of carrying the
romantic angst of American couples. These poems recognize how our love of technology and how the extraction industries on
indigenous lands that technology requires threaten our future and obscure the realities of indigenous peoples who know what it is to
survive apocalypse. Deeply eco-poetic poems extend beyond the page in poemeos, collaboratively made poem films accessible in the
text through the new but already archaic use of QR codes. Collaborative poems highlighting lessons in Anishinaabemowin also
broaden the context of Erdrich’s work. Despite how little communications technology has helped to bring people toward understanding
one another, these poems speak to the keen human yearning to connect as they urge engagement of the image, the moment, the sensual,
and the real.
Museums in the New Mediascape Jul 29 2019 The museum today faces complex questions of definition, representation, ethics,
aspiration and economic survival. Alongside this we see burgeoning use of an array of new media including increasingly dynamic web

portals and content, digital archives, social networks, blogs and online games. At the heart of this are changes to the idea of ’visitor’
and ’audience’ and their participation and representation in the new cultural sphere. This insightful book unpacks a number of
contradictions that help to frame and articulate digital media work in the museum and questions what constitutes authentic
participation. Based on original empirical research and a range of case studies the author explores questions about the museum as
media from a number of different disciplines and shows that across museums and the study of them, the cultural logic is changing.
Creative Enterprise Jul 21 2021 Intertwines a dual emphasis on evolving institutional priorities and major shifts in artistic production.
Museums in the New Mediascape May 19 2021 The museum today faces complex questions of definition, representation, ethics,
aspiration and economic survival. Alongside this we see burgeoning use of an array of new media including increasingly dynamic web
portals and content, digital archives, social networks, blogs and online games. At the heart of this are changes to the idea of ’visitor’
and ’audience’ and their participation and representation in the new cultural sphere. This insightful book unpacks a number of
contradictions that help to frame and articulate digital media work in the museum and questions what constitutes authentic
participation. Based on original empirical research and a range of case studies the author explores questions about the museum as
media from a number of different disciplines and shows that across museums and the study of them, the cultural logic is changing.
Film, Art, New Media: Museum Without Walls? Apr 17 2021 In the footsteps of Andre Bazin, this anthology of 15 original essays
argues that the photographic origin of twentieth-century cinema is anti-anthropocentric. Well aware that the twentieth century stands
out as the only period in history with its own photographic film record for posterity, Angela Dalle Vacche has convened international
scholars at The Sterling and Francine Clark Art Institute, and asked them to rethink the history and theory of the cinema as a new
model for the museum of the future. By exploring the art historical tropes of face and landscape, and key areas of film studies such as
early cinema, Soviet film theory, documentary, the avant-garde and the newly-born genre of the museum film, this collection includes
detailed discussions of installation art, and close analyses of media relations which range from dance to painting to performance art.
Thanks to the title of Andre Malraux's famous project, Film, Art, New Media: Museum Without Walls? invites readers to reflect on the
museum of the future, where twentieth-century cinema will play a pivotal role by interrogating the relation between art and science,
technology and nature, from the side of photography in dialogue with digitalization.
Museum Websites and Social Media Apr 29 2022 Online activities present a unique challenge for museums as they harness the
potential of digital technology for sustainable development, trust building, and representations of diversity. This volume offers a
holistic picture of museum online activities that can serve as a starting point for cross-disciplinary discussion. It is a resource for
museum staff, students, designers, and researchers working at the intersection of cultural institutions and digital technologies. The aim
is to provide insight into the issues behind designing and implementing web pages and social media to serve the broadest range of
museum stakeholders.
Off the Walls Oct 24 2021 When life (in a global pandemic) imitates art . . . Van Gogh’s Starry Night made out of spaghetti? Cat with a

Pearl Earring? Frida Kahlo self-portraits with pets and toilet paper? While the world reeled from the rapid spread of the novel
coronavirus (COVID-19), thousands of people around the globe, inspired by challenges from Getty and other museums, raided toy
chests, repurposed pantry items, and enlisted family, roommates, and animals to re-create famous works of art at home. Astonishing in
their creativity, wit, and ingenuity, these creations remind us of the power of art to unite us and bring joy during troubled times. Off the
Walls: Inspired Re-Creations of Iconic Artworks celebrates these imaginative re-creations, bringing highlights from this challenge
together in one whimsical, irresistible volume. Getty Publications will donate all profits from the sales of this book to Artist Relief, an
emergency initiative offering resources to artists across the United States.
Collecting the New Dec 14 2020 Twelve distinguished curators discuss the questions & challenges faced by museums in acquiring &
preserving contemporary art.
Heritage and Social Media Jan 03 2020 Heritage and Social Media explores how social media reframes our understanding and
experience of heritage. Through the idea of ‘participatory culture’ the book begins to examine how social media can be brought to bear
on the encounter with heritage and on the socially produced meanings and values that individuals and communities ascribe to it. To
highlight the specific changes produced by social media, the book is structured around three major themes: Social Practice. New ways
of understanding and experiencing heritage are emerging as a result of novel social practices of collection, representation, and
communication enabled and promoted by social media. Public Formation. In the presence of widely available social technologies, peerto-peer activities such as information and media sharing are rapidly gaining momentum, as they increasingly promote and legitimate a
participatory culture in which individuals aggregate on the basis of common interests and affinities. Sense of Place. As computing
becomes more pervasive and digital networks extend our surroundings, social media and technologies support new ways to engage
with the people, interpretations and values that pertain to a specific territorial setting. Heritage and Social Media provides readers with
a critical framework to understand how the participatory culture fostered by social media changes the way in which we experience and
think of heritage. By introducing readers to how social media are theorized and used, particularly outside the institutional domain, the
volume reveals through groundbreaking case studies the emerging heritage practices unique to social media. In doing so, the book
unveils the new issues that are emerging from these practices and the new space for debate and critical argumentation that is required
to illuminate what can be done in this burgeoning sector of heritage work.
Museum Communication and Social Media Feb 25 2022 Visitor engagement and learning, outreach, and inclusion are concepts that
have long dominated professional museum discourses. The recent rapid uptake of various forms of social media in many parts of the
world, however, calls for a reformulation of familiar opportunities and obstacles in museum debates and practices. Young people, as
both early adopters of digital forms of communication and latecomers to museums, increasingly figure as a key target group for many
museums. This volume presents and discusses the most advanced research on the multiple ways in which social media operates to
transform museum communications in countries as diverse as Australia, Denmark, Germany, Norway, the UK, and the United States. It

examines the socio-cultural contexts, organizational and education consequences, and methodological implications of these
transformations.
Film, Art, New Media: Museum Without Walls? Oct 04 2022 In the footsteps of Andre Bazin, this anthology of 15 original essays
argues that the photographic origin of twentieth-century cinema is anti-anthropocentric. Well aware that the twentieth century stands
out as the only period in history with its own photographic film record for posterity, Angela Dalle Vacche has convened international
scholars at The Sterling and Francine Clark Art Institute, and asked them to rethink the history and theory of the cinema as a new
model for the museum of the future. By exploring the art historical tropes of face and landscape, and key areas of film studies such as
early cinema, Soviet film theory, documentary, the avant-garde and the newly-born genre of the museum film, this collection includes
detailed discussions of installation art, and close analyses of media relations which range from dance to painting to performance art.
Thanks to the title of Andre Malraux's famous project, Film, Art, New Media: Museum Without Walls? invites readers to reflect on the
museum of the future, where twentieth-century cinema will play a pivotal role by interrogating the relation between art and science,
technology and nature, from the side of photography in dialogue with digitalization.
Film, Art, New Media: Museum Without Walls? Jul 01 2022 In the footsteps of Andre Bazin, this anthology of 15 original essays
argues that the photographic origin of twentieth-century cinema is anti-anthropocentric. Well aware that the twentieth century stands
out as the only period in history with its own photographic film record for posterity, Angela Dalle Vacche has convened international
scholars at The Sterling and Francine Clark Art Institute, and asked them to rethink the history and theory of the cinema as a new
model for the museum of the future. By exploring the art historical tropes of face and landscape, and key areas of film studies such as
early cinema, Soviet film theory, documentary, the avant-garde and the newly-born genre of the museum film, this collection includes
detailed discussions of installation art, and close analyses of media relations which range from dance to painting to performance art.
Thanks to the title of Andre Malraux's famous project, Film, Art, New Media: Museum Without Walls? invites readers to reflect on the
museum of the future, where twentieth-century cinema will play a pivotal role by interrogating the relation between art and science,
technology and nature, from the side of photography in dialogue with digitalization.
Museum, Media, Message Dec 02 2019 Collecting together a group of talented writers, Museum, Media, Message considers, in depth,
the most up-to-date approaches to museum communication including: museums as media; museums and audience; and the evaluation
of museums. Addressing the need for museums to develop better knowledge of visitor experience, this volume introduces a broad
range of issues, and presents the ultimate how, why and who of museum communication. Museum, Media, Message combines
philosophical discussion, practical examples and case studies and examines museum communication in three sections: analyzing how
museums and galleries construct and transmit complex systems of value through processes of collection and exhibition raising
philosophical and management issues and exploration of work with specific audiences introducing methods for studying the audiences’
experiences of communication events in museums. Perfect for people who want to develop a more critical and informed professional

museum practice, and for students looking to enhance their skills of analysis and reflection, this book is of value to anyone interested in
the current debates and issues of this new and growing field.
Deanna Sirlin Jun 27 2019
The Museum in the Digital Age Nov 05 2022 The current "digital revolution" or "digital era" has affected most of the realms of
today's world, particularly the domains of communication and the creation, safeguarding and transmission of knowledge. Museums,
whose mission is to be open to the public and to acquire, conserve, research, communicate and exhibit the heritage of humanity, are
thus directly concerned by this revolution. This collection highlights the manner in which museums and curators tackle the challenges
of digital technology. The contributions are divided into four groups that illustrate the extent of the impact of digital technologies on
museums: namely, exhibitions devoted to new media or mounted with the use of new media; the hidden face of the museum and the
conservation of digital works of art; cultural mediation and the communication and promotion of museums using digital tools; and the
legal aspects of the digitalisation of content, whether for creative purposes or preservation.
Museum Media Aug 02 2022 MUSEUM MEDIA Edited by Michelle Henning Museum Media explores the contemporary uses of
diverse media in museum contexts and discusses how technology is reinventing the museum. It considers how technological
changes—from photography and television through to digital mobile media—have given rise to new habits, forms of attention and
behaviors. It explores how research methods can be used to understand people's relationships with media technologies and display
techniques in museum contexts, as well as the new opportunities media offer for museums to engage with their visitors. Entries written
by leading experts examine the transformation of history and memory by new media, the ways in which exhibitions mediate visitor
experience, how designers and curators can establish new kinds of relationships with visitors, the expansion of the museum beyond its
walls and its insertion into a wider commercial and corporate landscape. Focusing on formal, theoretical and technical aspects of
exhibition practice, this in-depth volume explores questions of temporality, attachment to objects, atmospheric and immersive
exhibition design, the reinvention of the exhibition medium, and much more.
ZKM, Center for Art and Media Karlsruhe Feb 02 2020 Contemporary art and new media, with interactive exhibits.
Museums, Media And Cultural Theory Sep 22 2021 This book explores how historical and contemporary museums and exhibitions
restage the relationship between people and material things and how in doing so, they become important sites for the development of
new forms of experience, memory and knowledge.
New Collecting: Exhibiting and Audiences after New Media Art May 07 2020 The collections of museums, galleries and online art
organisations are increasingly broadening to include more new media art. Because new media is used as a means of documenting,
archiving and distributing art, and because new media art might be interactive with its audiences, this highlights the new kinds of
relationships that might occur between audiences as viewers, participants, selectors, taggers or taxonomisers. New media art presents
many challenges to the curator and collector, but there is very little published analytical material available to help meet those

challenges. This book fills that gap. Drawing from the editor's extensive research and the authors' expertise in the field, the book
provides clear navigation through a disparate arena. The authors offer examples from a wide geographical reach, including the UK,
North America and Asia and integrate the consideration of audience response into all aspects of their work. The book will be essential
reading for those studying or practicing in new media, curating or museums and galleries.
Live Forever: Elizabeth Peyton Jun 19 2021 American artist Elizabeth Peyton has been credited with breathing new life into the
ancient art of portraiture. Her highly stylized, idealized oil paintings, drawings, and watercolors are driven by the emotional, adoring
eye of an unrequited lover. Willowy, melancholy young men and women contemporary pop stars, royalty, artists, and friends are the
magnetic subjects of her devotion. Caught as if in a state of ambiguous absorption and frozen at the height of their youth, they embody
a new kind of portraiture that confirms and updates the immortalizing aura of the traditional genre. Peyton's melding of influences and
obsessions ranges widely: from fandom and fashion illustration to academic anatomical studies; from David Hockney and Andy
Warhol to a range of Mannerist and Old Master classics; from innocence to the world of bohemia, equally crediting photography and
life drawing as its driving forces. Her enamored yet refreshingly informal light wash technique underscores her uniquely delicate,
informed hybrid of high and low culture, a statement executed with infectious, seemingly effortless fluidity. Published in conjunction
with the artist's major solo exhibition at the New Museum in New York, which will travel to the Whitechapel in London, the Walker
Art Center in Minneapolis, and the Bonnefantenmuseum in Maastricht.
New Collecting: Exhibiting and Audiences after New Media Art Dec 26 2021 The collections of museums, galleries and online art
organisations are increasingly broadening to include more new media art. Because new media is used as a means of documenting,
archiving and distributing art, and because new media art might be interactive with its audiences, this highlights the new kinds of
relationships that might occur between audiences as viewers, participants, selectors, taggers or taxonomisers. New media art presents
many challenges to the curator and collector, but there is very little published analytical material available to help meet those
challenges. This book fills that gap. Drawing from the editor's extensive research and the authors' expertise in the field, the book
provides clear navigation through a disparate arena. The authors offer examples from a wide geographical reach, including the UK,
North America and Asia and integrate the consideration of audience response into all aspects of their work. The book will be essential
reading for those studying or practicing in new media, curating or museums and galleries.
The Language of Museum Communication Aug 29 2019 This volume explores the evolution of the language of museum
communication from 1950 to the present day, focusing on its most salient tool, the press release. The analysis is based on a corpus of
press releases issued by eight high-profile British and American museums, and has been carried out adopting corpus linguistics and
genre analysis methodologies. After identifying the typical features of the museum press release, new media more recently adopted by
museums, such as web presentations, blogs, e-news, and social media, are taken into consideration, exploring questions such as how
has the language of museum communication changed in order to face the challenge posed by new technologies? Are museum press

releases threatened by new approaches used in contemporary public relations? Are the typical press release features still detectable in
new genres? Drawing on insights from linguistics, discourse analysis, and museum communication this book will be of great value to
researchers and practitioners of applied linguistics, sociolinguistics, and museum communication scholars.
New Material as New Media Aug 22 2021 Based on work produced over the past quarter-century at the Fabric Workshop and
Museum in Philadelphia, this stunning retrospective highlights the work of Marina Abramovic, Doug Aitken, Louise Bourgeois, Roy
Lichtenstein, Chris Burden, Faith Ringgold, Yinka Shonibare, Robert Venturi, and other outstanding artists. (Fine Arts)
New Media in Art Jan 15 2021 Presents an overview of the use of new intellectual and scientific technologies in modern art,
discussing the creations of such influential artists as Eadweard Muybridge, Robert Rauschenberg, and Bill Viola and incorporating into
the latest edition coverage of new developments in digital work. Original.
Digital Technologies and the Museum Experience Nov 24 2021 The biggest trend in museum exhibit design today is the creative
incorporation of technology. Digital Technologies and the Museum Experience: Handheld Guides and Other Media explores the
potential of mobile technologies (cell phones, digital cameras, MP3 players, PDAs) for visitor interaction and learning in museums,
drawing on established practice to identify guidelines for future implementations.
Re-collection Sep 03 2022 The first book on the philosophy and aesthetics of digital preservation examines the challenge posed by new
media to our long-term social memory. How will our increasingly digital civilization persist beyond our lifetimes? Audio and
videotapes demagnetize; CDs delaminate; Internet art links to websites that no longer exist; Amiga software doesn't run on iMacs. In
Re-collection, Richard Rinehart and Jon Ippolito argue that the vulnerability of new media art illustrates a larger crisis for social
memory. They describe a variable media approach to rescuing new media, distributed across producers and consumers who can choose
appropriate strategies for each endangered work. New media art poses novel preservation and conservation dilemmas. Given the
ephemerality of their mediums, software art, installation art, and interactive games may be heading to obsolescence and oblivion.
Rinehart and Ippolito, both museum professionals, examine the preservation of new media art from both practical and theoretical
perspectives, offering concrete examples that range from Nam June Paik to Danger Mouse. They investigate three threats to twentyfirst-century creativity: technology, because much new media art depends on rapidly changing software or hardware; institutions,
which may rely on preservation methods developed for older mediums; and law, which complicates access with intellectual property
constraints such as copyright and licensing. Technology, institutions, and law, however, can be enlisted as allies rather than enemies of
ephemeral artifacts and their preservation. The variable media approach that Rinehart and Ippolito propose asks to what extent works
to be preserved might be medium-independent, translatable into new mediums when their original formats are obsolete.
Museum Brandhorst Jul 09 2020 The Museum Brandhorst opens its doors in the heart of Munich's Kunstareal in an innovative museum
building designed by the architects Sauerbruch Hutton. It presents the highlights of its collection of over 700 works of modern and
contemporary art. The opening represents the first impressive culmination of a unique collaboration between public and private

resources. The Udo and Anette Brandhorst Collection is one of the foremost collections of private origin in Germany. One central
focus is the art of the second half of the twentieth century with works by Georg Baselitz, Sigmar Polke, Joseph Beuys, Mario Merz,
Jannis Kounellis, Bruce Nauman, Alex Katz, Ed Ruscha, and Jean-Michel Basquiat, among others. Essential are moreover the works
by contemporary artists such as Mike Kelley, Damien Hirst, Robert Gober, Eric Fischl, Katharina Fritsch, and Franz West. The core of
the collection consists of an extensive group of works by the modern-art protagonists Cy Twombly and Andy Warhol, who are
represented with masterworks from all phases of their careers, in a quantity unmatched within Europe.
Museum Object Lessons for the Digital Age Feb 13 2021 Museum Object Lessons for the Digital Age explores the nature of digital
objects in museums, asking us to question our assumptions about the material, social and political foundations of digital practices.
Through four wide-ranging chapters, each focused on a single object – a box, pen, effigy and cloak – this short, accessible book
explores the legacies of earlier museum practices of collection, older forms of media (from dioramas to photography), and theories of
how knowledge is produced in museums on a wide range of digital projects. Swooping from Ethnographic to Decorative Arts
Collections, from the Google Art Project to bespoke digital experiments, Haidy Geismar explores the object lessons contained in
digital form and asks what they can tell us about both the past and the future. Drawing on the author’s extensive experience working
with collections across the world, Geismar argues for an understanding of digital media as material, rather than immaterial, and
advocates for a more nuanced, ethnographic and historicised view of museum digitisation projects than those usually adopted in the
celebratory accounts of new media in museums. By locating the digital as part of a longer history of material engagements,
transformations and processes of translation, this book broadens our understanding of the reality effects that digital technologies create,
and of how digital media can be mobilised in different parts of the world to very different effects.
Museums in a Digital Age Aug 10 2020 The influence of digital media on the cultural heritage sector has been pervasive and
profound. Today museums are reliant on new technology to manage their collections. They collect digital as well as material things.
New media is embedded within their exhibition spaces. And their activity online is as important as their physical presence on site.
However, ‘digital heritage’ (as an area of practice and as a subject of study) does not exist in one single place. Its evidence base is
complex, diverse and distributed, and its content is available through multiple channels, on varied media, in myriad locations, and
different genres of writing. It is this diaspora of material and practice that this Reader is intended to address. With over forty chapters
(by some fifty authors and co-authors), from around the world, spanning over twenty years of museum practice and research, this
volume acts as an aggregator drawing selectively from a notoriously distributed network of content. Divided into seven parts (on
information, space, access, interpretation, objects, production and futures), the book presents a series of cross-sections through the
body of digital heritage literature, each revealing how a different aspect of curatorship and museum provision has been informed,
shaped or challenged by computing. Museums in a Digital Age is a provocative and inspiring guide for any student or practitioner of
digital heritage.

A Companion to Museum Studies Jun 07 2020 A Companion to Museum Studies captures the multidisciplinary approach to the study
of the development, roles, and significance of museums in contemporary society. Collects first-rate original essays by leading figures
from a range of disciplines and theoretical stances, including anthropology, art history, history, literature, sociology, cultural studies,
and museum studies Examines the complexity of the museum from cultural, political, curatorial, historical and representational
perspectives Covers traditional subjects, such as space, display, buildings, objects and collecting, and more contemporary challenges
such as visiting, commerce, community and experimental exhibition forms
Whitney Biennial 2022 Oct 12 2020 Presenting the latest iteration of this crucial exhibition, always a barometer of contemporary
American art The 2022 Whitney Biennial is accompanied by this landmark volume. Each of the Biennial's participants is represented
by a selected exhibition history, a bibliography, and imagery complemented by a personal statement or interview that foregrounds the
artist's own voice. Essays by the curators and other contributors elucidate themes of the exhibition and discuss the participants. The
2022 Biennial's two curators, David Breslin and Adrienne Edwards, are known for their close collaboration with living artists. Coming
after several years of seismic upheaval in and beyond the cultural, social, and political landscapes, this catalogue will offer a new take
on the storied institution of the Biennial while continuing to serve--as previous editions have--as an invaluable resource on present-day
trends in contemporary art in the United States.
Curious Lessons in the Museum Mar 05 2020 Amongst recent contemporary art and museological publications, there have been
relatively few which direct attention to the distinct contributions that twentieth and twenty-first century artists have made to gallery and
museum interpretation practices. There are fewer still that recognise the pedagogic potential of interventionist artworks in galleries and
museums. This book fills that gap and demonstrates how artists have been making curious but, none-the-less, useful contributions to
museum education and curation for some time. Claire Robins investigates in depth the phenomenon of artists' interventions in
museums and examines their pedagogic implications. She also brings to light and seeks to resolve many of the contradictions
surrounding artists' interventions, where on the one hand contemporary artists have been accused of alienating audiences and, on the
other, appear to have played a significant role in orchestrating positive developments to the way that learning is defined and configured
in museums. She examines the disruptive and parodic strategies that artists have employed, and argues for that they can be understood
as part of a move to re-establish the museum as a discursive forum. This valuable book will be essential reading for students and
scholars of museum studies, as well as art and cultural studies.
The Museum in the Digital Age Mar 17 2021 "The current "digital revolution" or "digital era" has affected most of the realms of today's
world, particularly the domains of communication and the creation, safeguarding and transmission of knowledge. Museums, whose
mission is to be open to the public and to acquire, conserve, re-search, communicate and exhibit the heritage of humanity, are thus
directly concerned by this revolution. This collection highlights the manner in which museums and curators tackle the challenges of
digi-tal technology. The contributions are divided into four groups that illustrate the extent of the impact of digital technologies on

museums: namely, exhibitions devoted to new media or mounted with the use of new media; the hidden face of the museum and the
conservation of digital works of art; cultural mediation and the communication and promotion of museums using digital tools; and the
legal aspects of the digitalisation of content, whether for creative purposes or preservation."
Museum Media Sep 30 2019 MUSEUM MEDIA Edited by Michelle Henning Museum Media explores the contemporary uses of
diverse media in museum contexts and discusses how technology is reinventing the museum. It considers how technological
changes—from photography and television through to digital mobile media—have given rise to new habits, forms of attention and
behaviors. It explores how research methods can be used to understand people's relationships with media technologies and display
techniques in museum contexts, as well as the new opportunities media offer for museums to engage with their visitors. Entries written
by leading experts examine the transformation of history and memory by new media, the ways in which exhibitions mediate visitor
experience, how designers and curators can establish new kinds of relationships with visitors, the expansion of the museum beyond its
walls and its insertion into a wider commercial and corporate landscape. Focusing on formal, theoretical and technical aspects of
exhibition practice, this in-depth volume explores questions of temporality, attachment to objects, atmospheric and immersive
exhibition design, the reinvention of the exhibition medium, and much more.
New Media in the White Cube and Beyond Mar 29 2022 "New Media in the White Cube and Beyond perceptively addresses the
challenges inherent in the digital arts. The book will be a great asset to the study and practice of presenting media art for many years to
come."--Barbara London, curator, Museum of Modern Art, New York "Provocative and original, New Media in the White Cube and
Beyond represents an important contribution to the fields of new media, museum studies, and contemporary art."--Alexander Alberro,
author of Conceptual Art and the Politics of Publicity
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